—Xpedition
0 the North Pole

Take your team on a virtual interactive expedition

to one of the most extreme environments on the planet —
the North Pole.

Further information Numbers
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Unite your people under the company banner, draw
out key learnings and have fun as you put your team
in the driving seat of its very own advertising campaign.

Further information

Split into small advertising agency
teams, participants have an afternoon

in which to research, plan, shoot and star
in a winning TV commercial about your
company (or the topic of your choice).
Professional guidance is provided by

an industry expert who leads participants
through the entire advertising process
from brief to broadcast.

Tasks range from the serious (identifying
the company’s USPs and ‘interrogating
the brand’) to the light-hearted (choosing
props and getting in character) providing
a perfect balance to the event.

Once the clapper boards have

snapped shut for the last time, the
commercials are professionally edited
and polished ready to be unveiled

to deafening applause at the following

evening's awards ceremony!

Perfect for

nduction courses

« kicking off new initiatives

+ bonding and uniting international
teams around your brand

+ any teambuilding event where

the objective is more than simple fun

Numbers

25 - 200

Guideline price

£2120 - £150 per person

(numbers dependant)

Additional ideas

Why not produce a photo book

and a DVD of the finished commercials
for each participant? A photo book serves
as a great reminder of the people who
attended the course and is particularly
popular to facilitate inter-office networking
when participants work in different

geographical locations.
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\Watch your team in action as a professional racing crew

as they take the helm of a top class yacht for an exhilarating
team experience on the high seas.

Further information

Professional sailing involves teamwork
at its highest level, and the process

of planning and executing a race

has many parallels with the workplace.

The day on the water starts with

a professional skipper explaining the
fundamentals of sailing, covering how

to crew, helm and navigate a performance
yacht, After a break for lunch it's time for
the team to put their newly learnt skills

into action in a light-hearted race

against their rival crews.

This day course looks at problem solving,
leadership, communication and confidence
building and can be tailored exactly to your
needs. It is the ideal team development
experience that will leave your team buzzing
long after the smell of salt has left their hair.

Perfect for

+ exploring team dynamics
in a non-threatening environment

- enhancing teamwork and rewarding
your people

+ afinal module of a leadership
development course

« getting people out of their comfort
zone and levelling hierarchies

Numbers
25 - 1,000

Guideline price

£150 - £300 per person
(numbers and location dependant)

Additional ideas

Combine a thrilling sailing experience
with a training and development module
to deliver maximum impact. Participants
can benefit from customised training

in the morning delivered by experienced
facilitators, and then put their new skills into
practice on the high seas in the afternoon.
The facilitator can be on hand during

the sailing experience to provide

on the spot coaching where needed,
and tie together the learnings effectively
at the end of the day to encourage
long-term behavioural change.
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Get ready for the ultimate urban challenge where

teams race to locate and complete a series of unique

checkpoints around the city.

Further information

Go head-to-head against your workmates

in the ultimate urban teambuilding challenge.

On foot, in taxis or in rickshaws, compete
against your rival teams to locate a series
of fun checkpoints around the city, each with
its own unigue challenge.

Teams are armed with challenge packs
containing a digital camera, maps, a mobile
phone and an instruction booklet, and score
points based on how well they complete
the challenges. Strategic thinking and a strong
team spirit are key 1o locating and completing
as many checkpoints as possible

in the time allowed.

Perfect for

« Office team building before drinks

+ induction courses

« off-site courses

+ entertaining visitors from abroad
and showing them the city.

Numbers
25 - 200+

Guideline price
£50 - £150 per person

(dependant on numbers,
location and choice of checkpoints)

Additional ideas

The Urban Challenge is a perfect structure
for experiential learning modules where
checkpoints can be designed to challenge
participants’ communication, leadership
or sales skills.

If your objectives are focussed more

on reward and entertainment, why not give
your team a high adrenalin view of London
from the Thames as they collect clues

on high speed RIBs.

Many different elements can be interchanged
in this event to suit your objectives and budget.
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Light-hearted, energetic and entertaining,

this short and sharp energiser is perfect as

a high-energy break from the conference room.

Divided into small Snaparazzi teams, your

assignment is to locate and snap as many

photos as possible within the allocated time.

Just like the paparazzi, you'll be competing

with other teams for the prized shots, with extra

points awarded for creativity and lateral thinking.

Each photo opportunity has a different
pound value based on how easy or difficult
it is to locate and snap. Teams compete
head-to-head to earn the most snaparazzi

pounds for their team in the time available.

A popular conference energiser, this can

be completed in a time slot of one hour.

20 - 2004

£30 - £50 per person

(numbers and location dependant)

This can be combined with a number

of elements from Urban Challenge to make
a half day event.

Why not have a slide show of the photos

playing during drinks to create a talking point”?
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You have received a sealed dossier

containing a mobile phone, DVD, trave

cards, maps and equipment. Your mobile

phone beeps and the message reads
‘play the DVD”. So begins your first
challenge... but how do you play

the DVD without a DVD player”?

In a high-energy race against the clock,
your team must work together to find

solutions to your assigned missions.

Teamwork and lateral thinking are essential

to ensure the right decisions are made

and resources used to their advantage.

« small teams
+ problem solving skills

+ high energy teams

20 - 200+

£80 — £175 per person

(numbers and activity dependant)

Why not get your agents carrying

out real life forensic tests at a mock crime
scene? See who the real sharp shooters
are with indoor laser target shooting or take
them to the “board room” for some karate
kick board breaking?
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